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What does this guy know about PR?

• CNET: “MyPunchbowl is clever. And getting
cleverer.”

Press



Company Confidential, © 2007 Punchbowl Software

How to break through the noise

1. Make it personal
2. Build messaging (with visuals)
3. Create a media kit
4. Should you hire a PR firm?
5. It’s all about timing

Press
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Make it personal

• Fact: I’ve held a Groundhog Day party for the
last 11 years.
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Build messaging (with visuals)

Party Supplies
Retail Chain

Online
Mom & Pop

Live Performers
Bands
DJ’s

Clowns
Magicians

Invitations
Online

Purchased
Phone/Email

Entertainment
Music
Movies

Karaoke Machine

Gifts
Online

Local Store
Gift Cards
Flowers

After Party
Photos/Video
Info Exchange
Thank Yous
Memories

Ideas
Themes

Recommendations
Games/Activities

Recipes

Food, Beverages
Pizza

Groceries
Catering

Rentals
Tables/Chairs 
Fog machine

Bounce House

Press
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Create a media kit

1. Elevator Pitch
2. Corporate Backgrounder
3. Press Releases
4. Screenshots
5. Logos
6. Founder Snapshots

http://corp.mypunchbowl.com/press.php

Press
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Should you hire a PR firm?

YES
• Credibility

• “Mainstream” opportunities
• Time savings

Press
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It’s all about timing

1. Press Releases (try for Mondays)
2. Exclusives
3. Embargos
4. Trends
5. Short-lead vs Long-lead

Press
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Questions & Answers
Thank you

http://www.mypunchbowl.com 


